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Focus Group Survey “Staying Single When”
Staying Single When (SSW) is a romantic comedy about a young Cambodian man setting out to find a suitable wife. Made by Khmer Mekong Films, it is Cambodia’s first feature film with actor’s voices recorded during filming, rather than voices dubbed in post-production. 

The film ran at the Kirirom cinema in the centre of Phnom Penh for four weeks, twice as long as Matthew Robinson, KMF’s Executive Producer, expected. Though the paying audience seemed to appreciate and enjoy the film, KMF did not earn its money back, still less make a profit.

Matthew Robinson calculates that, to break even, the film needed to attract an audience at least twice the size as the one achieved.

This survey sets out to analyze the strength and weakness of SSW. The survey’s aim is to discover what movie-goers really think about the film. KMF may be able to use this information to attract a bigger, thus more profitable, audience for its future films. 

Geographic spread: Phnom Penh and rural Phnom Penh

6 of Cambodia’s 12 cinemas are located in Phnom Penh.  There is a potentially large cinema audience within the capital city’s 1.5 million inhabitants as it temporarily houses thousands of students, 16 to 25. The population’s youth sector wants a lot of  entertainment and, unlike the general population, has some money to spare for cinema tickets.

Sample:

Two groups: one family and one student group; varied education and occupations; mixed gender and ages, 8 to 70. The primary target for SSW was the student audience. In Cambodia, young people tend to go to cinemas as meeting points for socializing or to escape everyday existence. However, a secondary target was the family audience. In Cambodia, families sometimes go to cinema as a treat.

The family group survey was conducted 27 July 2007 and the student group survey on 28 July. There were a total of 33 participants across both groups. (In the report, percentage results have been presented by rounding figures up or down to the nearest whole number. For example, 3% represents one participant; 30% represents 10 participants.)
Data Collection:

After a brief introduction and explanation about the purpose of the surveys, the film was shown to the participants. After the screening, participants answered 23 pre-prepared questions. The questions were asked in private face-to-face interviews of about 15 minutes each. 
	1.Demography of the Participants
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Occupation
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Education


The sample’s 59% females and 41% males compared with the country's current demographic profile of 51% vs. 49% (cf. National Statistic Institute Yearbook, 2003). 67% of the participants were aged between 18 and 24 years.
64% were students, the majority of those at university. More than 80% of all participants had either received or were receiving secondary education. Other occupational groups were housewives (10%), International organizational staff (9%) and NGO (6%).
The occupational categories are quite interesting, given the fact that students (more than half of the sample) and housewives (10%) are the two dominant groups in the survey data.

The educational contrast between unemployed people and housewives to the rest is quite evident. While students are doing their degree, all international organization workers have already completed theirs and housewives only reached their secondary school degree.
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Most effective media for promotion to attract cinema-

goers


Television ranks first as the most popular form of entertainment and information (61%).  Posters & banners rank second (15%), magazines third (10%) and newspapers fourth (7%) Radio and leaflets come a poor fifth. In a country where reading is considered a very educated and complicated issue, not many people (7% newspaper, 9% magazine) receive information through this type of media at allTV is therefore probably the most effective advertising tool for Cambodian cinema films.
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Preferred Genre


Participants were asked the genre they like best from the seven above. 

29% ranked Romantic Comedy first, Comedy came second (22%), Romance third (13%), Mystery/Murder story and Cambodian Traditional joint-fourth (11%), Horror and Films Set in the Future or Past joint-fifth (6%). 
But there was a noticeable difference between the answers from the family and the student groups. 63% of the family audience (25 to 54 years) preferred the Cambodian Traditional genre (32%) and none wanted to see Mystery/Murder films. This compares with 3% of students (18 and 24 years) preferring the Cambodian Traditional genre and 17% preferring Mystery/Murder films.

It is of note that Comedy and Romance easily top Horror, the main genre that most Cambodian filmmakers currently favour.
	2. Analysis of Staying Single When
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Among the sample of 33 persons 79% had heard about Staying Single When. Only one participant had already seen Staying Single When.
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How was SSW known to you?


Most participants had previously heard about SSW through TV advertising (71%). Friends and word-of-mouth was second (18%). Newspapers and magazines were third (7%) and advance SSW trailers at the Kirirom cinema fourth (4%).
Especially elderly, in this case also undereducated, people did not recognize the advertisement at the newspaper (100%), rather than the SSW TV promos (86%). Contrary 10% of the students group recognized the advertisement at newspaper and 67% had seen the SSW TV promos.
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Reasons for not seeing SSW at the cinema


Although most of the participants (97%) had seen SSW advertisements, only one went to the cinema. There are two main reasons: (1) 50% of the family group and 26% of the students thought the ticket price too high. (2) for 27%, cinema-going is currently not enticing. Older people think cinemas are too crowded and young people prefer to watch their movies on DVD. In particular, 21% were not attracted by the SSW TV promo. Only 3% (1 participant) had heard negative reports of the film by word-of-mouth. 

	3. Quality of SSW
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Reaction to SSW


Participants recognised that the film was very different from other Cambodian films they had seen before. It was appreciated by a big majority (67%). 58% liked it “very much” and three of the respondents (9%) said they “like it best”. 30% “quite like it”.
Only one “did not really like it” and no one disliked it.
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Reasons for negative reactions 


Among all respondents 76% had no specific criticisms. Of those that did, 30% found fault with the acting and 40% said they did not like the predictable outcome. Only five of ten possible critical categories were marked. Nobody complained about lack of comedy or romance, or the visual quality of the film, or the characters. 
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Reasons for positive reactions


The film made 32% of participants laugh and feel happy. 39% of the younger people 
liked the film best for its humour. But only 17% among the older people gave comedy the top reason the reason for liking the film. 35% especially appreciated the real voices of the actors, compared with 11% of the students giving the same reason. Total nearly one fourth appreciated the new form of recording the voices.

 6% gave the story as reason for liking the film and 3% the quality of the pictures.
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Higher Quality Lower Quality


23% of respondents agreed that SSW had a superior story compared with other Cambodian movies. This was followed by better sound quality (16%) and better actors’ performance (15%) and better editing (15%).

Among all participants, 30% specified some areas where the film was lower in quality than other Cambodian films. Top negative reasons were the “dark” picture quality (27%) and the music (27%). At the family screening there were no unfavourable criticisms of SSW compared with other Cambodian films. 

	4. Content of Staying Single When
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Romance- or more than that?


For 70% SSW was a good mix of romance and a reflection of today’s society. 9% said the story was “only a romance”. As 61% wanted movies in general to reflect society and tell a good story, the previous figures confirm the high appeal of SSW.
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Importance of reflecting current society 
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Importance of Realism


82% favour realistic stories in films. For 30% they are “very important” and for 52% they are “important”. Only 15% “did not care” if the film story is realistic or not and only one of the 33 participants said it is “not important”.

55% thought the SSW story-telling realistic and felt it could happen in their families and friends. 39% thought the film’s events realistically reflects contemporary Cambodia. Only 6% deemed SSW “unrealistic”.
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Predictability of the story


46% claimed they had guessed the story’s end before it happened. 29% said knowing the end did not spoil their enjoyment. 


Only one participant though it “impossible” that Sarun and Somalie could get together by the end.
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Although the SSW story was thought superior to other Cambodian film stories, only 18% definitely wanted to watch the film again. (40% specified “predictability” as the reason for a single viewing being sufficient.) But 70% said they “may” want to watch again. 12% said the story was “boring” and would not want to watch again. But 67% would definitely recommend this movie to a friend. 30% said they “may” recommend it. Only one participant (3%) would “definitely not recommend” SSW to a friend.
	5. Characters
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Interesting Characters Boring Characters


The funny and clumsy Otdom was the most popular character by far. 38% of all participants, old and young, appreciated his character. Sarun’s popularity came second at  25%. The least interesting characters were Somalie´s father and Neang. But 42% of all participants said that there were no boring characters in SSW.
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Actors Performance

Entertaining Performance Boring Performance


Due to the favourite character also the actor’s performance of Otdom was liked best by 53%, the performance of Sarun was second at 26% and Somalie’s performance at 9%. 
Surprisingly, nobody liked the performance of Rithyka. 21% named her and her father’s performance as boring. But only 39% of participants thought that no performance was boring.

Reasons for the negative reaction to Rithyka and her father could be their inappropriate and culturally-unacceptable behaviour in the SSW story. Maybe the audience connected this to the actors themselves. 

. 
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91% would like to see the popular character, Otdom, in another film. 88% would like to see the same actor playing a different character. 64% would prefer his different character to be comedic. Only 9% would want to see the actor play a serious character. 

	6. DVD of Staying Single When
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DVD Staying Single When
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27% of participants definitely want to buy the DVD, 55% were not yet sure (This figure is similar to the 70% undecided if they wanted to watch the film again.) 
The majority of the participants (71%) thought $1 to $2 is the right price for the DVD. This is not surprising in a developing country where its people lack willingness to spend too much on entertainment. 100% of the family group said $1 to $2 is the right DVD price. Only 10% of all participants thought more than $3 is acceptable.
	7. Desire for more KMF films
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Comedy Murderer Story
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Proper ticket price for cinema


Over 50% of participants definitely want to see another KMF film. 61% would like a KMF comedy, 46% would prefer a KMF murder story. 6% would definitely not want another comedy; 12% would not want a murder story. 
65% thought 4000 Riel ($1) a “proper” ticket price. Only two of 33 participants (7%) were willing to pay 7000 Riel for a ticket and these two were NGO workers with high incomes. Considered this is not the target group and students are not willing to pay more than 4000 Riel. This confirms again the reason why less people came to watch Staying Single When at the cinema. Though most acknowledged the film’s higher quality, few were willing to pay more for this quality.
Report Writer’s Recommendations to KMF
The survey shows that even though most of Khmer movies (from established film production companies) are not very well-made and the content is poor, the audience will pay for tickets to see them, providing the price isn’t too high. The SSW ticket price of 7000 Riel was far too high for a new company’s film.

So if KMF hopes to recoup its expenditure by higher-than-normal ticket prices it needs to build a good reputation for its brand name. The reaction of this survey’s participants to the quality of Staying Single When is an excellent start to building the KMF brand.

Though a moviegoer may think 7000 Riel is too high, to a film producer that price is reasonable and should be much lower as profits and the film quality may not be deliverable. But, if moviegoers believe the movie is worth their spending money, they may well buy more tickets next time. 
The two main tools to build the brand name are a product's quality and effective promotion. The film’s promotion seems not to have matched the quality of the film. More effort and money should be directed into promotion for the next film. Cambodian films of less quality have attracted bigger audiences due to effective and longer-running 
promotional campaigns.
To draw bigger future audiences KMF should avoid stories that are too serious or complex. It should give serious consideration to making more comedies. 
The current appeal of cinema-going in Phnom Penh is not high. Cambodian audiences demand something really special to pay good money for tickets. This means more than just good stories or high technical standards. Cinema-going needs to be “an event” or Cambodian people will buy their films on DVDs or watch their movies on TV. 
Promotional suggestions are: if four people come, a fifth gets a free ticket. Free bottles of water for the audience might help. Even thought this increases expenditure, it could also increase the ticket income. Research should be conducted into enticing marketing and promotional tools. 
Finally, KMF should consider a lower ticket price for its next film, possibly next few films, as, with bigger audiences for undoubtedly higher-quality films, the brand name would build more quickly. This might then allow future higher ticket prices.
Appendix A- 
Questionnaire Survey Staying Single When
	Demographic Information of the respondents


Gender

· Male 

· Female

Age

· < 18

· 18-24

· 25-34

· 35-54

· >54

Occupation

· Student

· International Organisation

· NGO

· Company/ Factory Workers

· Self Employed

· Unemployed

· Civil Servants

· Restaurant

· Others

Education 

· Primary School

· Secondary School

· High School

· University

· no formal schooling

What sort of films do you prefer to see?

· Comedy

· Romance

· Romantic Comedy

· Horror 

· Mystery / Murder story

· Cambodian Traditional

· Films set in the 21st Century or earlier times

How do you know about new movies generally?

· Newspaper

· Magazine

· TV

· Radio

· Leaflet

· Posters/ Banner

	Analysis Staying Single When


Had you heard about the movie Staying Single When before you saw it today?

· No

· Yes

· From friends

· Read at the newspaper

· Advertisement at the cinema

· Advertisement at the TV

If you had heard about this movie, why you did not go into cinema to watch it?

· The story (a Romantic Comedy) was not interesting to me

· The actors/actress were not popular 

· I did not see any advertisement or promotion

· The advertisements or promotions did not attract me

· Friends said the film is boring

· Price of ticket (7000 R) too high

· I don’t like going to the cinema

· I did not have time to go to the cinema

	Quality of the movie


.   How do you like the movie now you’ve seen it?

· I don't like it at all
· I don't really like it
· I fairly like it
· I like it very much
· I like it best
1. Why not? (several answers possible)
· I did not like the story 
· Predictable outcome, boring, no surprises

· I did not like the stars/actors
· I did not like the acting
· There was not enough “romance”
· There was not enough “comedy”
· I did not like the music
· I did not like the real voices of the actors
· I did not like the quality of pictures
· Others
2. Why yes? (several answers possible)
· I liked the story
· It was romantic and made me feel happy
· It was funny and made me laugh
· It was a good combination of romance and comedy
· I liked seeing the stars
· I liked the acting
· I liked the music
· I liked the live voices of the actors
· I liked the quality of pictures
· Others
Was this a “quality” Khmer movie compared with other Khmer movies you’ve seen? In which areas was it higher or lower quality than others?

Higher in following areas

· Story




· stars

· actors

· setting

· picture quality

· sound quality

· music

· editing

Lower in following areas

· Story




· stars

· actors

· setting

· picture quality

· sound quality

· music

· editing

	Content of the movie


Was the movie only about a romance between Sarun and Somalie - or did it tell you anything about the sort of country Cambodia is today? 

· only a romance

· a mix of both

· told me just something about Cambodia today

Is it important to you that movies reflect what’s going on in society today as well as telling a strong story?

· only the story is important, it is not necessary if it is connected to the Khmer culture

· for me it is important that the story reflects what is going on in the Cambodian society

· for me is both important

This movie was

· Realistic and could happen to anyone in my family or among my friends

· Was not realistic and would never happen in Cambodia like that

· Could happen in Cambodia, but not to my family or friends

How important is “realism” to you in a movie like this?

· very important

· important

· I do not care whether realistic or not

· not important at all

Content of the movie

· I could guess the end before I’ve seen the end of the story

· I thought it impossible that  Sarun and Somalie would get together 

· I hoped that they will get together but I could not imagine how

· I didn’t care at all whether or not they get together

· It didn’t matter I could guess the story end. I still enjoyed them getting together

Would you watch this movie again?

· No, it was boring

· Maybe

· Yes, I like it so much

Would you recommend this movie to a friend?

· No

· Yes

· Maybe

	Characters


Which characters were most interesting?

· Neang

· Sarun

· Somalie

· Somalie’s dad

· Otdom

· Kali

· Rithyka

· Rithyka’s dad

· Sarun’s aunts

Which characters were most boring?

· Neang

· Sarun

· Somalie

· Somalie’s dad

· Otdom

· Kali

· Rithyka

· Rithyka’s dad

· Sarun’s aunts

Which actors’ performances entertained you?

· Neang

· Sarun

· Somalie

· Somalie’s dad

· Otdom

· Kali

· Rithyka

· Rithyka’s dad

· Sarun’s aunts

Which actors’ performances bored you?
· Neang

· Sarun

· Somalie

· Somalie’s dad

· Otdom

· Kali

· Rithyka

· Rithyka’s dad

· Sarun’s aunts

Would you like to see the actor playing Otdom in another movie?

· yes

· No

Would you be interested in seeing the actor playing Otdom play a different character in another movie? 

· yes

· No

If yes, would you prefer this to be a comedy or would you be interested to see him play a serious character?

· comedy

· serious character

· it does not matter if comedy or serious character

	DVD Staying Single When


Would you buy this movie on DVD?

· Yes

· No

· Maybe

How much would you spent per DVD?

· 1-2$

· 2-3$

· 3-4$

· 4-5$

	Desires for further movies


Would you buy a ticket to see another Romantic Comedy made by this film company?

· Yes

· No

· Maybe

Would you buy a ticket to see murder/mystery story made by this film company?

· Yes

· No

· Maybe

What would be a fair price for the ticket?

· 4000 Riel

· 5000 Riel

· 6000 Riel

· 7000 Riel

Appendix A - Overview Datas

	Focus Group Survey "Staying Single When" Final Result
	 
	 
	 
	 
	 

	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Demographic Information of the repondents
	 
	 
	 
	 
	 
	 
	 


	 Gender
	
	 

	
	M.
	F.
	

	27.07.2007
	
	
	

	Result
	 0
	8
	8

	 
	 0
	100
	100%

	28.07.2007
	
	
	

	Result
	16
	9
	25

	 
	64
	36
	100%

	Final
	
	
	

	Result
	16
	17
	33

	 
	48,5
	51,5
	100%


	Occupation
	 
	 
	 
	 
	 
	 
	 
	 

	stu.
	InterOrg
	NGO
	Comp/Fact
	SelfEmp
	Unemp
	CivServ
	Rest
	Housewife

	
	
	
	
	
	
	
	
	
	

	2
	0
	0
	0
	0
	0
	0
	0
	6
	8

	25
	0
	0
	0
	0
	0
	0
	0
	75
	100%

	
	
	
	
	
	
	
	
	
	

	19
	0
	3
	2
	0
	0
	1
	0
	0
	25

	76
	0
	12
	8
	0
	0
	4
	0
	0
	100%

	
	
	
	
	
	
	
	
	
	

	21
	0
	3
	2
	0
	0
	1
	0
	6
	33

	63,6
	0
	9,1
	6,1
	0
	0
	3
	0
	18,2
	100%


	Education
	 
	 
	 
	 

	Prim
	Sec
	Hig
	Uni
	No
	

	
	
	
	
	
	

	1
	3
	2
	1
	1
	8

	12,5
	37,5
	25
	12,5
	12,5
	100%

	
	
	
	
	
	

	0
	0
	17
	8
	0
	25

	0
	0
	68
	32
	0
	100%

	
	
	
	
	
	

	1
	3
	19
	9
	1
	33

	3
	9,1
	57,6
	27,3
	3
	100%


	how do you know about movies generally

	news
	mag
	tv
	radio
	leafle
	pos
	

	
	
	
	
	
	
	

	0
	0
	7
	0
	1
	0
	8

	0
	0
	87,5
	0
	12,5
	0
	100%

	
	
	
	
	
	
	

	3
	4
	18
	1
	1
	6
	33

	9,1
	12,1
	54,5
	3
	3
	18,2
	100%

	
	
	
	
	
	
	

	3
	4
	25
	1
	2
	6
	41

	7,3
	9,8
	61
	2,4
	4,9
	14,6
	100%

	
	
	
	
	
	
	

	What sorts of films you like to see?
	 
	 

	com
	rom
	roCo
	Hor
	Mys
	camTr
	21st
	

	
	
	
	
	
	
	
	

	1
	5
	6
	2
	0
	7
	1
	22

	4,5
	23
	27
	9
	0
	32
	4,5
	100%

	
	
	
	
	
	
	
	

	14
	4
	14
	2
	8
	1
	3
	46

	30,4
	8,7
	30,4
	4,3
	17,4
	2,2
	6,6
	100%

	
	
	
	
	
	
	
	

	15
	9
	20
	4
	8
	8
	4
	68

	22
	13,2
	29,4
	5,9
	11,8
	11,8
	5,9
	100%


	Analyse Staying Single When
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 


	Known before

	yes
	no
	

	
	
	

	6
	2
	8

	75
	25
	100%

	
	
	

	20
	5
	25

	80
	20
	100%

	
	
	

	26
	7
	33

	78.8
	21,2
	100%


	known from whom
	 

	frien
	news
	ad cine
	ad tv
	

	
	
	
	
	

	1
	0
	0
	6
	7

	14
	0
	0
	86
	100%

	
	
	
	
	

	4
	2
	1
	14
	21

	19
	9,5
	4,8
	66,7
	100%

	
	
	
	
	

	5
	2
	1
	20
	28

	17,9
	7,1
	3,6
	71,4
	100%


	why you did not go to cinema
	 
	 
	 
	 

	stor
	acto
	no ad
	bad ad
	bor
	ticke
	Not like cinema
	No time

	
	
	
	
	
	
	
	
	

	0
	0
	0
	2
	0
	3
	1
	0
	6

	0
	0
	0
	33
	0
	50
	17
	0
	100%

	
	
	
	
	
	
	
	
	

	2
	0
	1
	4
	1
	6
	7
	2
	23

	8,7
	0
	4,3
	17,4
	4,3
	26,1
	30,5
	8,7
	100%

	
	
	
	
	
	
	
	
	

	2
	0
	1
	6
	1
	9
	8
	2
	29

	6,9
	0
	3,4
	20,7
	3,4
	31
	27,7
	6,9
	100%


	Quality of the movie
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 


	 
	how do you like the movie?
	 

	
	1
	2
	3
	4
	5
	

	27.07.2007
	
	
	
	
	
	

	Result
	0
	0
	1
	7
	0
	8

	 
	0
	0
	25
	87,5
	0
	100%

	28.07.2007
	
	
	
	
	
	

	Result
	0
	1
	9
	12
	3
	25

	 
	0
	4
	36
	48
	12
	100%

	Final
	
	
	
	
	
	

	Result
	0
	1
	10
	19
	3
	33

	 
	0
	3
	30,3
	57,6
	9,1
	100%


	why not?
	 
	 
	 
	 
	 
	 
	 
	 
	 

	story
	borin
	acto
	acting
	no rom
	no com
	mu
	real voice
	pic
	other
	

	
	
	
	
	
	
	
	
	
	
	

	0
	1
	0
	0
	0
	0
	0
	0
	0
	0
	1

	0
	100
	0
	0
	0
	0
	0
	0
	0
	0
	100%

	
	
	
	
	
	
	
	
	
	
	

	87,5% actually had not specific to complain
	 
	 
	 
	 

	
	
	
	
	
	
	
	
	
	
	

	1
	3
	0
	3
	1
	0
	0
	1
	0
	0
	9

	11,1
	33,3
	0
	33,3
	11,1
	0
	0
	11,1
	0
	0
	100%

	
	
	
	
	
	
	
	
	
	
	

	72% actually had not specific to complain
	 
	 
	 
	 

	1
	4
	0
	3
	1
	0
	0
	1
	0
	0
	10

	10
	40
	0
	30
	10
	0
	0
	10
	0
	0
	100%

	
	
	
	
	
	
	
	
	
	
	

	75,6% actually had not specific to complain
	 
	 
	 
	 


	why yes?
	 
	 
	 
	 
	 
	 
	 
	 
	 

	stor
	rom
	com
	combi
	star
	acti
	voices
	pics
	sound
	other
	

	
	
	
	
	
	
	
	
	
	
	

	1
	3
	4
	0
	4
	3
	8
	0
	0
	0
	23

	4,4
	13
	17,4
	0
	17,4
	13
	34,8
	0
	0
	0
	100%

	
	
	
	
	
	
	
	
	
	
	

	3
	5
	18
	7
	0
	2
	5
	2
	4
	0
	46

	6,6
	10,9
	39,1
	15,2
	0
	4,3
	10,9
	4,3
	8,7
	0
	100%

	
	
	
	
	
	
	
	
	
	
	

	4
	8
	22
	7
	4
	5
	13
	2
	4
	0
	69

	5,8
	11,6
	32
	10,1
	5,8
	7,2
	18,8
	2,9
	5,8
	0
	100%


	Quality Khmer Movie, compared to others? (higher)

	story
	stars
	acting
	setting
	pic
	sound
	mus
	edit
	

	
	
	
	
	
	
	
	
	

	5
	2
	3
	2
	0
	5
	0
	2
	19

	26,3
	10,5
	15,8
	10,5
	0
	26,3
	0
	10,6
	100%

	
	
	
	
	
	
	
	
	

	17
	3
	11
	8
	10
	10
	6
	12
	77

	22,1
	3,9
	14,3
	10,4
	13
	13
	7,8
	15,5
	100%

	
	
	
	
	
	
	
	
	

	22
	5
	14
	10
	10
	15
	6
	14
	96

	22,9
	5,2
	14,6
	10,4
	10,4
	15,6
	6,3
	14,6
	100%

	
	
	
	
	
	
	
	
	

	Quality Khmer Movie, compared to others? (lower)

	story
	stars
	acting
	setting
	pic
	sound
	mus
	edit
	

	100% did not find any area where SSW has a
	

	lower quality than other Khmer movies
	 
	

	0
	0
	1
	2
	3
	2
	3
	0
	11

	0
	0
	9
	18,2
	27,3
	18,2
	27,3
	0
	100%

	
	
	
	
	
	
	
	
	

	60% did not find any area where SSW has a
	

	lower quality than other Khmer movies
	 
	

	0
	0
	1
	2
	3
	2
	3
	0
	11

	0
	0
	9
	18,2
	27,3
	18,2
	27,3
	0
	100%

	69,7% did not find any area where SSW has a

Lower quality than other Khmer movies
	


	Content of the movie
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 


	 
	romance or more than that?

	
	roma
	both
	camb
	
	

	27.07.2007
	
	
	
	
	

	Result
	0
	7
	0
	7
	 

	 
	0
	100
	0
	100%
	 

	28.08.2007
	
	
	
	
	

	Results
	3
	18
	4
	25
	 

	 
	12
	72
	16
	100%
	 

	Final
	
	
	
	
	

	Result
	3
	25
	4
	32
	 

	 
	9,4
	78,1
	12,5
	100%
	 


	importance of reflecting society

	no
	yes
	both
	
	
	

	
	
	
	
	
	

	0
	3
	5
	8
	 
	 

	0
	37,5
	62,5
	100%
	 
	 

	
	
	
	
	
	

	2
	8
	15
	25
	 
	 

	8
	32
	60
	100%
	 
	 

	
	
	
	
	
	

	2
	11
	20
	33
	 
	 

	6,1
	33,3
	60,6
	100%
	 
	 


	realism of movie
	 

	realistic
	no
	Not in my fam.

	
	
	
	

	4
	0
	4
	8

	50
	0
	50
	100%

	
	
	
	

	14
	2
	9
	25

	56
	8
	36
	100%

	
	
	
	

	18
	2
	13
	33

	54,5
	6,1
	39,4
	100%


	how important realism?
	 

	1
	2
	3
	4
	

	
	
	
	
	

	1
	6
	1
	0
	8

	12,5
	75
	12,5
	0
	100%

	
	
	
	
	

	9
	11
	4
	1
	25

	36
	44
	16
	4
	100%

	
	
	
	
	

	10
	17
	5
	1
	33

	30,3
	51,5
	15,2
	3
	100%


	ending
	 
	 
	 
	 

	1
	2
	3
	4
	5
	

	
	
	
	
	
	

	3
	0
	3
	1
	2
	9

	33,3
	0
	33,3
	11,1
	22,2
	100%

	
	
	
	
	
	

	13
	1
	3
	1
	8
	26

	50
	3,8
	11,5
	3,8
	30,8
	100%

	
	
	
	
	
	

	16
	1
	6
	2
	10
	35

	45,7
	2,9
	17,1
	5,7
	28,6
	100%


	watch again
	 

	no 
	maybe
	yes
	

	
	
	
	

	3
	4
	1
	8

	37,5
	50
	12,5
	100%

	
	
	
	

	1
	19
	5
	25

	4
	76
	20
	100%

	
	
	
	

	4
	23
	6
	33

	12,1
	69,7
	18,2
	100%


	recomment to a friend

	no
	yes
	maybe

	
	
	
	

	0
	4
	4
	8

	0
	50
	50
	100%

	
	
	
	

	1
	18
	6
	25

	4
	72
	24
	100%

	
	
	
	

	1
	22
	10
	33

	3
	66,7
	30,3
	100%


	Characters
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 


	 
	which characters were most interesting?
	 
	 
	 

	
	Nean
	Saru
	Som
	SomD
	Otdo
	Kal
	Rithy
	RithD
	Aunt
	

	27.02.2007
	
	
	
	
	
	
	
	
	
	

	Result
	0
	4
	7
	1
	6
	0
	2
	0
	2
	22

	 
	0
	18,2
	31,8
	4,5
	27,3
	0
	9,1
	0
	9,1
	100%

	28.07.2007
	
	
	
	
	
	
	
	
	
	

	Result
	0
	11
	6
	2
	17
	1
	1
	0
	1
	39

	 
	0
	28,2
	15,3
	5,1
	43,6
	2,6
	2,6
	0
	2,6
	100%

	Final
	
	
	
	
	
	
	
	
	
	

	Result
	0
	15
	13
	3
	23
	1
	3
	0
	3
	61

	 
	0
	24,6
	21,3
	4,9
	37,7
	1,7
	4,9
	0
	4,9
	100%


	Which characters were most boring?
	 
	 
	 
	 

	Nean
	Saru
	Som
	SomD
	Otdo
	Kal
	Rithy
	RithD
	Aunt
	

	
	
	
	
	
	
	
	
	
	

	1
	1
	0
	1
	0
	2
	1
	1
	0
	7

	14,3
	14,3
	0
	14,3
	0
	28,5
	14,3
	14,3
	0
	100%

	
	
	
	
	
	
	
	
	
	

	 62,5% did not figure out one special boring character

	
	
	
	
	
	
	
	
	
	

	4
	1
	0
	2
	2
	0
	4
	2
	1
	16

	25
	6,25
	0
	12,5
	12,5
	0
	25
	12,5
	6,25
	100%

	
	
	
	
	
	
	
	
	
	

	 36% did not figure out one special boring character

	5
	2
	0
	3
	2
	2
	5
	3
	1
	23

	21,7
	8,7
	0
	13,1
	8,7
	8,7
	21,7
	13,1
	4,3
	100%

	
	
	
	
	
	
	
	
	
	

	 42%% did not figure out one special boring character


	Which characters entertained you?
	 
	 
	 
	 

	Nean
	Saru
	Som
	SomD
	Otdo
	Kal
	Rithy
	RithD
	Aunt
	

	
	
	
	
	
	
	
	
	
	

	0
	3
	2
	0
	8
	0
	1
	0
	1
	15

	0
	20
	13,3
	0
	53,3
	0
	6,7
	0
	6,7
	100%

	
	
	
	
	
	
	
	
	
	

	1
	11
	3
	0
	20
	1
	2
	0
	0
	38

	2,6
	29
	7,9
	0
	52,6
	2,6
	5,3
	0
	0
	100%

	
	
	
	
	
	
	
	
	
	

	1
	14
	5
	0
	28
	1
	3
	0
	1
	53

	1,9
	26,4
	9,4
	0
	52,8
	1,9
	5,7
	0
	1,9
	100%


	Which performance bored you?
	 
	 
	 
	 

	Nean
	Saru
	Som
	SomD
	Otdo
	Kal
	Rithy
	RithD
	Aunt
	

	
	
	
	
	
	
	
	
	
	

	1
	1
	1
	0
	0
	1
	1
	1
	0
	6

	16,7
	16,7
	16,7
	0
	0
	16,7
	16,7
	16,7
	0
	100%

	50% did not figure out one special boring performance

	1
	0
	2
	3
	1
	1
	4
	4
	2
	18

	5,6
	0
	11,1
	16,7
	5,6
	5,6
	22,2
	22,2
	11,1
	100%

	36% did not figure out one special boring performance

	2
	1
	3
	3
	1
	2
	5
	5
	2
	24

	8,3
	4,2
	12,5
	12,5
	4,2
	8,3
	20,8
	20,8
	8,3
	100%

	39% did not figure out one special boring performance


	Otdom in another movie?

	 Yes
	No
	
	

	
	
	
	

	8
	0
	8
	 

	100
	0
	100%
	 

	
	
	
	

	22
	3
	25
	 

	88
	12
	100%
	 

	
	
	
	

	30
	3
	33
	 

	90,9
	9,1
	100%
	 


	Otdom different character?

	Yes
	No
	

	
	
	

	8
	0
	8

	100
	0
	100%

	
	
	

	21
	4
	25

	84
	16
	100%

	
	
	

	29
	4
	33

	87,9
	12,1
	100%


	Otdom Serious or Comedy Character?

	Com
	Ser
	no matter

	
	
	
	

	4
	1
	3
	8

	50
	12,5
	37,5
	100%

	
	
	
	

	17
	2
	6
	25

	68
	8
	24
	100%

	
	
	
	

	21
	3
	9
	33

	63,6
	9,1
	27,3
	100%


	DVD Staying Single When
	 
	 
	 
	 
	 
	 
	
	
	
	


	 
	Would you buy DVD?
	How much would you spent?

	
	yes
	no
	may
	
	1_2
	2_3
	3_4
	4_5
	 

	27.02.2007
	
	
	
	
	
	
	
	
	

	Result
	2
	1
	5
	8
	7
	0
	0
	0
	7

	 
	25
	12,5
	62,5
	100%
	100
	0
	0
	0
	100%

	28.07.2007
	
	
	
	
	
	
	
	
	

	Result
	7
	5
	13
	25
	15
	6
	1
	2
	24

	 
	28
	20
	52
	100%
	62,5
	25
	4,2
	8,3
	100%

	Final
	
	
	
	
	
	
	
	
	

	Result
	9
	6
	18
	33
	22
	6
	1
	2
	31

	 
	27,3
	18,2
	54,5
	100%
	71
	19,4
	3,2
	6,4
	100%


	Desires for further movies
	 
	 
	 
	 
	 
	 
	 
	 
	 

	
	
	
	
	
	
	
	
	
	
	
	
	

	 
	Another rom. com. made by KMF?
	 
	murderer story by KMF?
	 

	
	yes
	no
	may
	
	
	
	
	yes
	no
	may
	
	

	27.07.2007
	
	
	
	
	
	
	
	
	
	
	
	

	Result
	5
	0
	3
	8
	 
	 
	 
	3
	3
	2
	8
	 

	 
	62,5
	0
	37,5
	100%
	 
	 
	 
	37,5
	37,5
	25
	100%
	 

	28.07.2007
	
	
	
	
	
	
	
	
	
	
	
	

	Result
	15
	2
	8
	25
	 
	 
	 
	12
	1
	12
	25
	 

	 
	60
	8
	32
	100%
	 
	 
	 
	48
	4
	48
	100%
	 

	Final
	
	
	
	
	
	
	
	
	
	
	
	

	Result
	20
	2
	11
	33
	 
	 
	 
	15
	4
	14
	33
	 

	 
	60,6
	6,1
	33,3
	100%
	 
	 
	 
	45,5
	12,1
	42,4
	100%
	 


	ticket price
	 
	 
	 

	4000
	5000
	6000
	7000
	

	
	
	
	
	

	6
	0
	0
	0
	6

	100
	0
	0
	0
	100%

	
	
	
	
	

	14
	5
	4
	2
	25

	56
	20
	16
	8
	100%

	
	
	
	
	

	20
	5
	4
	2
	31

	64,5
	16,1
	12,9
	6,5
	100%


51% Female


49% Male





< 18


18-24


25-34


35-54


>54








Student


International Organisation


NGO


Company/ Factory Workers


Self Employed


Unemployed


Civil Servants


Restaurant


Housewife








Primary School


Secondary School


High School


University


no formal schooling








Newspaper


Magazine


TV


Radio


Leaflet


Poster/ Banner








Comedy


Romance


Romantic Comedy


Horror 


Mystery / Murder story


Cambodian Traditional


Films set in the future or past








79%  Yes


21%   No





From friends


Read at the newspaper


Advertisement at the cinema


Advertisement at the TV








The story (a Romantic Comedy) was not interesting to me


The actors/actress were not popular 


I did not see any advertisement or promotion


The advertisements or promotions did not attract me


Friends said the film is boring


Price of ticket (7000 R) too high


I don’t like going to the cinema


I did not have time to go to the cinema








I don't like it at all


I don't really like it


I quite like it


I like it very much


I like it best








I did not like the story 


Predictable outcome, boring, no surprises


I did not like the stars/actors


I did not like the acting


There was not enough “romance”


There was not enough “comedy”


I did not like the music


I did not like the real voices of the actors


I did not like the quality of pictures


Others








I liked the story


It was romantic and made me feel happy


It was funny and made me laugh


It was a good combination of romance and comedy


I liked seeing the stars


I liked the acting


I liked the live voices of the actors


I liked the quality of pictures


I liked the music


Others








Story	        


     (higher)


Stars


Actors


Setting


Picture quality       (lower)


Sound quality 


Music	        


     (lower)


Editing








Only a romance


A mix of Romance and a reflection of modern Cambodian society


Only a reflection of modern Cambodian society








Only the story is important. It is not necessary to be connected to Khmer society and culture.


It is important the story reflects Cambodian society


Both are important








Realistic and could happen in my family or among my friends


Was not realistic and would never happen like that in Cambodia 


Could happen in Cambodia, but not in my family or friends








very important


important


I do not care whether realistic or not


not important








I could guess the end before I’ve seen the end of the story


I thought it impossible that Sarun and Somalie would get together 


I hoped that they will get together but I could not imagine how


I didn’t care at all whether or not they get together


It didn’t matter I could guess the story end. I still enjoyed them getting together








12% 	No, it was   boring


70%	Maybe


18% 	Yes, I like it so much











67% 	Yes


30% 	Maybe


3% 	No











Neang


(Boring)


Sarun


Somalie


Somalie’s dad


Otdom 


(Entertaining)


Kali


Rithyka


(Boring)


Rithyka’s dad


Sarun’s aunts











Neang


Sarun


Somalie


Somalie’s dad


Otdom 


(Interesting)


Kali


Rithyka


(Boring)


Rithyka’s dad


(Boring)


Sarun’s aunts











91% 	Yes


9% 	No











88%  Yes


12%	No











64% Comedy


9% Serious   character


27% It does not matter if comedy or serious character











Yes, I want to buy it


No, I do not want to buy it


Maybe, I would buy it








$1-2


$2-3


$3-4


$4-5








Yes


No


Maybe








4000 Riel


5000 Riel


6000 Riel


7000 Riel
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